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sub-editor is a key person in the News Room. Discuss the responsibilities of a sub-editor
in the newspaper. (20 Marks)

Editorials reflect the opinion of the newspaper while columns are based on independent
opinions of the columnists that could conflict with editorial opinion. How do you view thisconflict from the perspective of the freedom of the press? Highlight its impact on societyand the media organization. (2o Marks)

What are the ethics of journalism? Discuss the main features of the ..ethical code ofpractice" given by the pakistan press council. (20 Marks)

Highlight the salient features of the Pakistan Electronic Media Regulatory Authority(PEMRA) ordinance 2oo2 (2o Marks)

Define online journalism. Discuss the dev€lopment of online journalism in pakistan andhighlight some of the main prospects of online journalism in pakistan.

(20 Marks)

critically analyze the rore of sir Syed Ahmad Khan as a journarist. (20 Marks)

Define the determinants of news. How news values are different for print media andelectronic media? (2o Marks)

Compare and contrast the main attributes of the Social Responsibility Theory and Media
Development rheory of the press. (20 Marks)
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Q.No.1 Define drawbacks of Lasswell model of communication with justifications?
(20 Marks)

Psychological barriers in communication are core reasons for miscommunication
Discuss it and suggest measures to eliminate these barriers! (2o Marks)

Q.No.3 How development communication is used to bring social change for a higher quality
of life? (2O Malks)

Do you think in developing country like Pakistan the Development Support
Communication (DSC) is more effective to bring change in the society, or it can be
more effective than the Development communication (DC)? (20 Marks)

What is Public Relations Campaign? Suppose you are a Pubtic Relation Officer, for a
pafticular organization, how would you prepare an effective campaign for building a
positive image of your organization? (20 Marks)

What are important characteristics to evaluate credibility and authority of opinionleaders? (20 Marks)

Why audience research before launch of campaign is of vital importance to saveresources? (20 Marks)

Define drawbacks or shortfalls of newspaper advertising with logical reasoning.
(2O Marks)
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